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The Council’s Mission — A Tradition of Solutions

The National Cotton Council of America’s mission is to ensure the ability of all U.S.
cotton industry segments to compete effectively and profitably in the raw cotton,

oilseed and U.S.-manufactured product markets at home and abroad.

For 60 years, the Council has been the central forum for consensus-building among
these segments — producers, ginners, warehousers, merchants, cottonseed crushers,
cooperatives and textile manufacturers — and has been the unifying force in working

with the government to ensure that Cotton’s interests are considered.

The Council’s mission and objectives are carried out with the help of democratically-
developed policy. Annual policy making is initiated through recommendations gener-
ated by the Council’s six program committees — Farm Program and Economic Policy,
International Trade Policy, Public Relations and International Market Development,
Research and Education, Packaging and Distribution and Health, Safety and

Environmental Quality.

Committee recommendations are refined and approved by the Council’s 35-member
board of directors, acting as a resolutions committee, but must be adopted by the

Council’s delegates voting at the annual meeting.

This report describes major activities carried out in 1998 in support of those resolu-
tions, which were adopted in February 1998. Included are activities of the Council’s

export promotions arm, Cotton Council International, and of The Cotton Foundation.



President’s Message

High world stocks of raw cotton, a serious financial crisis in Asia
and weak overall demand set the stage for the low prices faced by
U.S. cotton producers and textile manufacturers throughout most
of 1998. Adding insult to injury, the U.S. crop faced some of the
worst weather conditions in recent memory, which
led not only to a very short harvest, but significant
quality losses as well. The small crop spread the
industry’s economic woes across all segments.

Not only did economic difficulties in Asia hurt our
exports, they also led to a record quantity of cheap
textile imports, equivalent to 13 million bales.
Despite consistently falling prices, the spread
between the price of U.S. cotton and competing for-
eign growths grew, causing rapid depletion of funds
for Step 2 marketing certificates. This combination of
circumstances provided the Council with one of its
sternest challenges in its 60-year history.

Council leaders attacked these problems on a broad
front, knowing that restoration of economic health
depended both on significant short-term relief and
other measures to widen the spread between costs and selling
prices over the longer term.

Our efforts brought impressive results. The Council made headway
in its goal to reduce costs, launched short-term export efforts that
maintained many of our foreign markets despite the Asian crisis,
pushed long-term strategies designed to enhance demand and
helped ensure the passage of economic assistance legislation that will
pump about $6 billion into the struggling farm economy.

Beginning with negotiations on the agriculture appropriations bill
in the spring, and ending with passage of the Omnibus Spending
Bill in October, the Council first worked to convince Congress of
the economic plight of farmers, then helped shape legislation that
would partially offset weather and price losses. The Council was
one of the first commodity organizations to take the message to
Congress that the agricultural community needed both disaster
and market loss assistance. It is no coincidence that a number of
benefits in that Omnibus Spending Bill were favorable to Sun Belt
agriculture.

The bill also should help producer margins by reducing the tax
burden carried by farmers.The package made income averaging
permanent, allowed operators to carry back net operating losses
for five years and accelerated the schedule of deductibility for
health insurance premiums.

When the full impact of the financial meltdown in Asia became
apparent, the Council was among the first organizations to recog-
nize the critical importance of using the export credit guarantee
program to maintain the ability of our customers to buy our prod-
uct. Early announcements of significant credit guarantee alloca-
tions to Korea and other important markets and Cotton Council
International’s export promotion presence helped sustain a decent
level of raw cotton exports and forced our competitors to scramble
to catch up.

The Council worked on many fronts this past year to help the
industry achieve cost reductions — from pushing for development
of new technology, particularly biotechnology, to seeking greater
federal support for the National Boll Weevil Eradication Program.|
was personally proud to see the eradication program moving for-
ward in my home state, Louisiana, as well as in Mississippi,
Tennessee, Arkansas, Oklahoma, Texas and New Mexico.

Jack S. Hamilton, President
National Cotton Council of America

The Council continued its dialogue with input suppliers, stressing
to senior agri-supplier executives in a series of meetings that pro-
ducers can't invest more in technology unless it helps to enhance
profitability. Obviously, the companies that depend on cotton pro-
duction to sell equipment, crop protection chemicals and new
technology have a vested interest in the generation of satisfactory
profits on cotton farms. Responding to our discus-
sions, many of these suppliers will participate with
the Council in a joint strategic planning session in
1999 that is aimed at boosting industry viability.

The Council’s search for demand-building opportuni-
ties included constant efforts to open new foreign
markets. Our efforts to secure new fast-track negoti-
ating authority were frustrated by Washington poli-
tics, and passage of a Caribbean Basin parity bill was
side-tracked by new legislation that would have
opened the sub-Saharan African region as a sizable
transshipment point for Asian textile manufacturers.

As Council President, | learned first-hand this year
about the victories that do not make front-page
headlines. One only has to imagine the impact on
our industry if the Council had not worked to rebut
efforts to ban cotton sleepwear garments, had not been able to
get cotton declassified as a hazardous material in international
shipping rules, had not led efforts to improve the availability of
labor and had not sidetracked new, burdensome clean air rules.

The economic assistance in the Omnibus Spending Bill provided a
needed infusion of funds to producers, but did not begin to solve
the fundamental imbalance between excessive world supplies of
raw cotton and a short U.S. crop. As 1998 drew to a close, the
expected depletion of Step 2 funding became reality without
industry consensus on how to deal with the problem.

During late 1998 and into January 1999, Council staff reviewed
program options with industry leaders, including a special commit-
tee charged with studying alternatives and providing farm pro-
gram guidance to Council delegates convening for the 1999
Annual Meeting. On the eve of the Annual Meeting, there was a
sense of optimism that consensus could be reached, thereby allow-
ing all segments of the industry to work as one through the
Council on this important dimension of an overall action plan for
improved profitability.

| believe farming has changed more in the past few years than in
all of the 44 years I've been farming, but | see opportunity ahead.
This fact and a business climate like we endured in 1998 have con-
vinced me that the Council will become an even more valuable
mechanism for guiding the industry through the inevitable
changes ahead and helping us to convert opportunity into reality.

| have no doubt that the Council is the organization that can provide
both visionary leadership and serve as the mechanism for develop-
ing mutually beneficial policy. The Council is the organization that
can best help all industry segments cope with difficult economic
times and move forward during stronger economic cycles.

The National Cotton Council was created for that very role six
decades ago and has performed admirably since. A strong Council
is more important than ever before. | challenge our membership
to support the Council as it relentlessly seeks the consensus neces-
sary to manage these crucial issues in 1999 and beyond.
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Jacks. Hamilton, President
National Cotton Council of America



Statement from the Executive Vice President

The 1998 crop year was fraught with production and economic dif-
ficulties. The National Cotton Council is focused on achieving the
right policies in 1999 that can help this industry cope with the dif-
ficult economic times facing production agricul-
ture and downstream manufacturing. The up-cycle
is coming, but we must focus on what it will take
to ensure the U.S. cotton industry survives in the
meantime.

As the Council works with Congress and the cotton
industry to determine what will be needed to
overcome the economic hurdles our industry faces
and what is possible to achieve, we will not lose
sight of the value and wisdom of a united front.
Sellers need buyers, and buyers need sellers, and
healthy processors and handlers are essential to a
strong industry. The Council always has worked for
policy that enhances the economic health of all.

The Council is focused short-term, especially on
finding solutions to the difficult economic times
facing production agriculture. However, the
Council’s primary focus for restoring profitability
remains long-term and centered on the strategy of: 1) influencing
legislative, regulatory and trade policy; 2) reducing costs through
research, risk management and information technology and 3)
improving global competitiveness by building demand and mar-
ket share through marketing and promotion.

Phillip C. Burnett
Executive Vice President
National Cotton Council of America

The poor weather conditions of 1998 and the inability of crop
insurance to adequately protect producers provide the Council
with an opportunity to call for reform of this program.The Council
has repeatedly and forcefully demonstrated the inequities associ-
ated with crop insurance for cotton producers. We will step up our
work in the coming months.

As evidenced throughout 1998, the market promotion and devel-
opment activities of Cotton Council International (CCl) are crucial
to counter several negative market trends and for maintaining U.S.
cotton’s international leadership. Last year’s “Sourcing USA Global
Textile Summit,” co-sponsored by CCl and Cotton Incorporated,
helped U.S. textile manufacturers develop important global
partnerships critical to their future export success. CCl already is
planning a similar summit for raw cotton in 1999 and will continue to
employ more than $9 million in federal Market Access Program fund-
ing for its programs, the largest appropriation of 64 organizations
sharing the $90 million in international export promotion funds.

Regional trading opportunities continue to offer the best hedge
against low-cost Asian textile imports. A favorable Caribbean Basin
parity bill that will encourage the use of U.S. cotton and cotton tex-
tile products remains an industry priority — one that demands our
industry take bold action now to counter a steadily deteriorating
textile balance of trade.

Although we won some regulatory battles last year, we have much
more work to do in 1999. Our emphasis on implementation of the
Food Quality Protection Act will not waver, nor will our commit-
ment across a broad spectrum of regulatory issues
that affect our members’ overhead costs, liability,
access to labor and even the ability to raise a crop.

As the Council works to provide the right policy
framework conducive to a profitable sector, we will
continue to increase our communication efforts,
both to Council membership and the public at large.
Specific examples include the issuance of Worker
Protection Standard newsletters and data useful in
managing risk, including the addition of EconCentral
and Weather Central on the Council’s World Wide
Web site. A new Cotton Foundation program will
provide new producer leaders a thorough orienta-

. tion into the Council and its policymaking and imple-

mentation process. New Council system software
promises to improve communications between
industry members and Capitol Hill and improve our
ability to track issues and legislation.

I share Jack’s optimism that the National Cotton Council is more
than up to the task.The tradition of solutions we celebrate at our
60th anniversary meeting has been earned by dedication, persist-
ence and a commitment to consensus. Those qualities are abun-
dant throughout the leadership of this organization. | look forward
to working with our leaders to convert opportunity into reality.

Phillip C. Burnett, Executive Vice President
National Cotton Council of America



Farm Program and Economic Policy Committee

The Farm Program and Economic Policy Committee establishes the Council’s position on
such issues as farm legislation and administration, federal tax laws, employment and wages
and water law.

The U.S. cotton industry began 1998 still adjusting to 1996 farm law, and anticipated lower
prices for cotton affected plantings. The Council’s focus on farm policy heightened as eco-
nomic conditions worsened and problems with the new farm law began to surface.The
Council redoubled its efforts to find ways to shore up producer income in the face of
weather-related and economic losses.

One of those steps was participation in USDA's “Improving the Farm Safety Net” working
group.The group focused on improving crop insurance as a delivery vehicle for risk man-
agement and disaster relief. Council staff emphasized the inability of the current program
to provide cotton farmers with adequate coverage at reasonable rates, continuing
inequities in cotton crop insurance relative to other major commodities and the unrespon-
siveness of USDA's Risk Management Agency to cotton producer concerns.

Comments were offered
on the Federal Crop
Insurance Corporation
(FCIC) proposed changes
in cotton insurance provi-
sions, including a lower-
ing of the quality loss
deductible trigger and
prevented planting and
replant provisions that
would not result in higher
premiums. FCIC's amend-
ed provisions called for a
prevented planting cover-
age at a level of 50 per-
cent and no replant cov-
erage. FCIC did maintain
the current quality adjust-
ment provision citing the
Council’s concern that the
proposed amendment
offered no tangible bene-
fit to cotton producers.

Eint

Tom Smith.

Council staff continued to

work with FCIC to examine alternative quality adjustment procedures that will prove more
effective for producers. Staff earlier had conducted a fact-finding session with crop insur-
ance industry representatives, consultants and the FCIC to gain perspectives on the current
cotton product and how it could be improved. The process was useful in positioning the
Council for crop insurance reform debate and anticipated congressional action in 1999.

First actions directly addressing production difficulties came when the Emergency Farm
Financial Relief Act authorized USDA to make FY99 Agriculture Marketing Transition Act
payments available to eligible operators and owners beginning October 1. Also USDA
announced policy provisions providing marketing assistance loans or loan deficiency pay-
ments for below-grade production.

The Council, along with other agricultural organizations, was persistent in urging Congress’
timely approval of an off-budget disaster relief package. Communication on Capitol Hill
was bolstered by Council leadership, including producer delegations from Texas and the
Southeast working through the American Cotton Producers.

Council Board Chairman Bill Lovelady, second from left, makes a point during a special industry
leadership meeting to evaluate farm program options. Among others at the meeting were from left:
Council President Jack Hamilton, Arizona producer Ron Rayner and California cooperative official

The result -- Congress announced a $5.9
billion disaster relief package that provid-
ed badly needed relief from economic
stress and weather-related disasters and
included payments for either 1998 losses
or multi-year crop losses. The Council was
successful in seeing that cotton farmers
and others in the Sun Belt received the
bulk of the funds and maintained an
intense dialogue with USDA to ensure
those funds were delivered through the
Farm Service Agency and not the crop
insurance industry. Late in 1998 USDA
was considering a Council proposal to
adjust for quality losses based on a base-
line quality for each classing office region.

The legislation also included several
important tax relief provisions for farmers,
including accelerated health
insurance deductibility sched-
ules and expensing allowance,
permanent income averaging,
estate tax credit of $1 million
and carry-back of losses for up
to five years.

The Council examined the
effectiveness of cotton’s three-
step competitiveness pro-
gram. Council directors adopt-
ed a resolution calling for
additional funding for Step 2
marketing certificates after it
became apparent that Step 2
funds would be exhausted
early in 1999. Congress had
not acted on the request by
late in the year.

The Council also asked the
Department of Agriculture to
make marketing certificates
available to merchants and
manufacturers under Step 2 as
a way to encourage loan redemptions, dis-
courage loan forfeitures and otherwise
make U.S. cotton more competitive in
domestic and export markets. The request
was pressed by President Hamilton, who
requested a meeting with Secretary of
Agriculture Dan Glickman to emphasize
that marketing certificates could alleviate
a problem caused by some producers hav-
ing unexpectedly reached their limitation
on marketing loan gains.

Council leadership explored ways that
would enable the Secretary to use his dis-
cretion to implement Step 1, but industry
consensus was never reached.



Risk Management

When it became apparent that Step 2 funding would vanish by early 1999, the Council
began urging industry members to make price risk management a priority. Members were
encouraged to become more focused on the broad array of available marketing alterna-
tives and determine which tools would be appropriate for their operations.
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EconCentral and Weather Central were added to the Council’s World Wide Web site as an assist in crop
management.

The Council continued to upgrade its Cotton Risk Management Network and began mak-
ing a significant amount of economic analyses, outlooks and news and timely weather data
available on its new EconCentral and Weather Central at the Council’s Web site, www.cot-
ton.org. A market report was mailed to industry members each week.

The Council also arranged seminars such as “pricing cotton with options” at the 1999
Beltwide Cotton Conferences to help conferees improve their understanding of risk man-
agement tools. USDA also was encouraged to provide better risk management tools.

Other key developments involving farm programs and economic policy included:

v’ Council leadership meetings with senior management of cotton’s major input suppliers
to emphasize the thin margins confronting U.S. cotton producers. As a result, a joint indus-
try-supplier strategic initiative was undertaken in 1999 to identify ways for reducing costs
and improving industry profitability.

v’ Senate passage of a new farm worker program designed to ease agricultural employers’
access to temporary foreign farm labor.




International Trade Policy Committee

The International Trade Policy Committee directs the Council’s stance on trade policy and
negotiations.

As the Asian financial crisis widened and synthetic fiber production increased in 1998,
demand for U.S.raw cotton exports was dampened. Simultaneously, foreign currency deval-
uation caused Asian-produced cotton textile imports to reach record levels. Throughout
1998, agricultural leaders in Congress pushed a trade policy agenda they considered neces-
sary for the successful implementation of the FAIR Act of 1996.

The Council joined with other commodity and general agricultural organizations in sup-
porting this so-called “square deal” for agriculture - fast-track negotiating authority,
expanded use of export assistance authorities and increased funding for the International
Monetary Fund (IMF). Congress also worked to exempt agricultural exports from trade
sanctions imposed for foreign policy reasons.

In addition to these joint efforts, the Council actively pursued a trade policy agenda tai-
lored to the needs and concerns of the cotton industry.

Caribbean Basin Parity

Council efforts to secure passage of Caribbean Basin parity (CBI), legislation continued
throughout 1998. CBI parity legislation will help U.S. textile firms produce a product that is
more competitive in price with textile articles being imported from Asian countries by
granting Caribbean countries temporary preferential trading arrangements for textiles, sim-
ilar to NAFTA.

Although CBI parity is generally accepted as beneficial by all sectors of the U.S. cotton, tex-
tile, apparel and clothing retail industries, it has proven to be very difficult to get all of these
interests to agree on a specific approach to the issue. Legislation developed by the end of
the year required the use of “U.S. formed yarn” to receive trade benefits — a requirement
which should place even more emphasis on the use of U.S. cotton.The CBI parity bill was
ultimately combined with the controversial sub-Saharan Africa trade bill, and was not
enacted during 1998.

Preferential Treatment for Sub-Saharan Africa

The Council worked closely with the American Textile Manufacturer’s Institute (ATMI) to
defeat legislation that could have opened up the U.S.to transshipped textile products.
Although well-intentioned, the sub-Saharan Africa Trade Bill, which would have provided
preferential trade treatment for textiles from sub-Saharan Africa, contained no safeguards
to prevent transshipment of textile goods from Asia through the Africa countries the bill
was supposedly designed to help.

When the House of Representatives refused to amend the bill to
include U.S. content requirements and safeguard provisions, the
Council worked with ATMI to defeat the legislation. This coordi-
nated effort likely saved thousands of U.S. textile jobs from
unfairly traded textile imports.

Fast-Track Negotiating Authority

Fast-track negotiating authority was pushed as the Council coun-
tered misinformation generated by environmental and labor
groups.

After the House defeated legislation that would have granted the
President fast-track authority, House Ways and Means Committee
Chairman Bill Archer (R-TX) urged the White House to work with
Congress so another vote could be scheduled in early 1999 to
avoid becoming embroiled in Presidential election politics.

IMF Funding

The Council joined other agricultural
organizations in supporting increased
funding for the International Monetary
Fund (IMF). IMF assistance during the
Asian financial crisis enabled Asian coun-
tries to continue purchasing U.S. agricul-
tural commodities.

In the Omnibus Appropriations Act passed
at the end of 1998, Congress provided
increased funding, but also expressed
general concern about IMF policies and
enacted several provisions designed to
force the IMF to reform its monetary and
fiscal policies. The additional funding
should enable IMF to continue to respond
to the Asian financial crisis should it worsen.

Unfair Trade Practices

The Council was just as aggressive in bat-
tling unfair trade practices.

The announcement of a subsidized export
sale of Chinese cotton, along with import
restrictions on raw cotton drew a sharp
response from the Council. The Council
expressed to the U.S.Trade
Representative’s Office that China’s cotton
and textile policies were not in accord
with world trading rules.

China’s actions were inconsistent with its
efforts to join the World Trade
Organization.The accession talks stalled
during 1998, and China also began to
reduce somewhat the high internal raw
cotton prices it previously offered to its
growers. However, China remains the cen-
tral player in international cotton markets.

che Lol

Ron Rayner, far right, an Arizona producer and Cotton Council International (CCI) Director,
headed up a CCI executive delegation to Bangladesh and Turkey, a country whose duties and
tariffs on raw cotton imports were challenged by the Council and USDA.



Efforts by Brazil and Turkey to
limit cotton imports were imme-
diately challenged by the Council
through USDA. USDA representa-
tives negotiated with the offend-
ing countries and most of the
questionable policies were
changed.

As the year ended, the Council
had drafted a section 301 petition
against cotton yarn imports from
Pakistan and was conferring with
ATMI and the U.S.Trade
Representative about Pakistani
trade practices.

Environmental and Other
Multilateral Issues

International treaties covering

Harmon H. “Hob” Ramey, Jr., far right, USDA Agricultural
greenhouse gasses and rules con- ror 1 Jr far rig gricutur

. dei icall di Marketing Service cotton program, discusses classing procedures
cerning trade in genetically Modi- . peryyian customs officials. The CCI-hosted tour led to the

fied organisms are potential removal of restrictive requirements on some styles of U.S. cotton
sources of new regulatory bur- exports to Per.

dens and trade restrictions, which

could hurt U.S. competitiveness.

The Council is monitoring international environmental treaties, such as biological diver-
sity, and continues to discuss the impact of these issues with USDA.

Throughout 1998, the Council worked with agricultural companies and employed a
consultant in a diligent effort to improve the acceptability of biotech products world-
wide.

Council activities to increase international trade will continue in 1999 as new talks
under the World Trade Organization begin and the U.S. moves ahead with a possible
free trade arrangement with countries in South America.
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(Merchant) Jr. (Producer)
Montgomery, AL Tranquillity, CA
Chairman Vice Chairman

Michael M. Adams (Cooperative), Greenwood, MS
Louis Baioni (Warehouse), Memphis, TN

John A. Boland, III (Manufacturer), Montreal, Quebec
Mark M. Borba (Producer), Riverdale, CA

David L. Burns (Producer), Laurel Hill, NC

Clark Carter (Ginner), Rolling Fork, MS

Michael Collins (Ginner), Oklahoma City, OK
Frank Culligan (Warehouse), Galveston, TX

Jeff Curti (Producer), Waukena, CA

Don E. Daily (Ginner), Dexter, GA

Daniel M. Davis (Producer), Elk City, OK

Michael de Caetani (Merchant), Memphis, TN
Thomas W. Detamore (Crusher), Oklahoma City, OK
David C. Dunaway (Producer), Unadilla, GA
Charles R. Earnest (Ginner), Steele, MO

Robert Englert (Producer), Norton, TX

Larry M. Fowler (Producer), Newsoms, VA

Frank J. Garnier (Manufacturer), Kannapolis, NC
Charles E Hamrick (Manufacturer), Gaffney, SC
William I. Henry (Manufacturer), Columbus, GA
Richard A. Holder (Ginner), Kinston, NC

Barry L. Hooks (Manufacturer), Geneva, AL
Jerry D. Hunter (Producer), Delhi, LA

Whit James (Ginner), Dalzell, SC

Glen N. Janzen (Cooperative), Fresno, CA

Larry W. Jarnagin (Producer), Phoenix, AZ

Jerry W. Johnson (Crusher), Little Rock, AR

Gil Jones (Cooperative), El Paso, TX

Allen G. King (Cooperative), Brownsville, TN
Daniel S. LaFar, Jr. (Manufacturer), Gastonia, NC
Dennis Lard (Crusher), Chandler, AZ

David Lingle (Ginner), Frederick, OK

Cliett A. Lowman, III (Producer), Kingsville, TX
Jack L. Lowry (Crusher), Montgomery, AL
Winford R. McGehee (Merchant), Memphis, TN
John MclInnis, I1I (Producer), Clio, SC

John W. McPherson (Warehouse), Indianola, MS
Gerald C. Marshall (Merchant), Memphis, TN
Joseph Mitchell (Merchant), Memphis, TN
Yoshio Otomo (Crusher), Chandler, AZ

Thomas A. Parker (Producer), Lake Providence, LA
W. Coalter Paxton, Jr. (Warehouse), Wilson, NC
Mike Quinn (Cooperative), Raleigh, NC

James E. Ratcliff (Crusher), Port Gibson, MS
Ronald C. Stanz (Ginner), Yuma, AZ

E. Ramey Stiles, Jr. (Producer), West Helena, AR
Stephen J. Straussner (Cooperative), Coolidge, AZ
Mike P. Sturdivant, Jr. (Producer), Glendora, MS
George 0. Tanner (Warehouse), Frogmore, LA

K. Michael Tate (Producer), Huntsville, AL

Tom Teixeira (Producer), Dos Palos, CA

William C. Tharp (Merchant), Las Cruces, NM
Archie T. Thompson, Jr. (Cooperative), Whitakers, NC
J. W. Thompson (Ginner), Rector, AR

Bobby Todd (Ginner), Tallulah, LA

Craig T. Ulrici (Ginner), Mendota, CA

Ross G. Via (Producer), Bells, TN

Robert R. Waters, Jr. (Ginner), Scotland Neck, NC
Mark D. Williams (Producer), Farwell, TX

David R. Winters (Crusher), Richmond, TX



Public Relations and International Market
Development Committee

The Public Relations and International Market Development Committee guides an exten-
sive program to expand U.S. cotton exports while building a greater understanding of the
U.S. cotton industry through effective communications and information services.

Public Attitudes

Concerns with thin margins at the farm and Council efforts to restore industry profitability
were communicated to lawmakers and other public opinion leaders through news releases,
AgDay television reports and the Council’s national radio hotlines. The releases, which
focused on topics ranging from Congress’ proposal on cutting Step 2 funding to Vice
President Gore’s Clean Water initiative, were distributed via the internet to major business
wire services and other consumer news media and to the cotton trade press.

The Council facilitated discussion on one significant profitability concern - the consolida-
tion of cottonseed providers. Council staff underscored the serious cost/price
squeeze confronting cotton producers in a meeting with Monsanto and Delta &
Pine Land Company executives that was attended by trade media.

Among other efforts at shaping public opinion were: 1) former Council President
Jimmy Sanford’s distribution of an editorial column to Alabama newspapers laud-
ing the benefits of boll weevil eradication, 2) news releases and other information
supplied to Cotton Council International staff and consultants to combat negative
marketing practices questioning the safety of conventional U.S. cotton production,
and 3) communication in support of the Consumer Product Safety Commission
(CPSC) amendment giving parents a safe alternative in children’s cotton sleepwear.
That included a news release, an opposing editorial to a Texas daily newspaper
which attacked the amendment and an opinion piece by Council Health, Safety &
Environmental Quality Chairman Roy Baxley which appeared online in a major
business news wire.

Information Services

The Council again expanded its mecha-
nisms for delivering timely information to
members.

At the beginning of 1998, the Council
began producing a television version of
Cotton’s Week in addition to the printed
version. The program is aired on Tuesdays
in AgDay Television’s 170 markets, and no
other agriculture organization receives
this type of regular exposure. AgDay also
produced “All About Cotton,” a 30-minute
nationally televised special edition focus-
ing on issues of critical interest to the
industry.

Council President Jack Hamilton and former Council President Bruce
Brumfield participated in a roundtable discussion of U.S. cotton issues
as part of AgDay Television’s “All About Cotton” special.

Five editorial board meetings with Georgia newspapers brought attention to the
support the cotton and textile industries receive from the state’s 2nd District
Congressional representative, Sanford Bishop. Coverage was given to Rep. Bishop's
work in several areas ranging from taxes, an Ag Guest Worker Pilot Program and the Africa
Trade Bill.

Cotton’s voice on the dire U.S. agricultural economic situation was amplified through the
Council’s participation in the National Association of Farm Broadcasters (NAFB) annual
“Trade Talk” session. More than 30 interviews were granted to farm broadcasters, many out-
side the Cotton Belt.

“Grown and Made in the U.S.A”

In the face of the continued onslaught of textile imports, National Cotton Women'’s
Committee (NCWC) members used various creative means in their campaign to promote
U.S. cotton merchandise and encourage consumer purchases. The overall aim is to increase
markets for U.S.-produced cotton and cotton products and preserve cotton manufacturing
jobs which have been cut in half in the past 25 years.

From fashion shows featuring designer cotton clothing to outdoor billboards and diora-
mas, the 600-plus NCWC members reminded Americans everywhere to “exercise their label
rights” and shop for cotton products made in the U.S.The volunteers also sought to get
more U.S. cotton apparel into the marketplace through visits with retailers and manufactur-
ers at the Atlanta and Chicago apparel marts.

Utilization of the Council’s World Wide
Web site increased. Regular postings
included Action Alerts, the daily Cotton
Update, Cotton’s Week, news releases and
various newsletters.

Columns and features in various trade and
business publications provided more
extensive communication to members.
Among those were columns by President
Jack Hamilton in California-Arizona Cotton
magazine and the Delta Business Journal,
Executive Vice President Phil Burnett’s
“Cotton’s Agenda” column in Cotton
Farming magazine and an article on the
“Grown and Made in the U.S.A.” campaign
in Delta Farm Press.

The Data Transmission Network Cotton
Report, the Council’s Cotton Radio
Newsline and its Washington Agenda
radio program, which is transmitted to
1,900 radio stations, continued as excel-
lent avenues of disseminating industry
news and information on Council activity.

Promotion Services

The Council assumed a greater role in
communicating and promoting Cotton
Council International’s (CCI) activities.
Communication of CCl's market-building



and promotion efforts to lawmakers and opinion leaders was stepped up significantly
through dissemination of news releases and articles to the trade and consumer media.

Production of CCl information pieces also was expanded, including the weekly CCI Fax,
Fax bulletins, quarterly newsletter, Buyer’s
Guide, Directory, special videos and other
information. A new CD-ROM library of CCI
photos was created.

Communication with industry members
was enhanced through the Council’s coor-
dination with and support of activities of
other industry interest groups, among
them the American Cotton Producers, the
National Cotton Ginners Association,
Cotton Incorporated, Cotton Board and
numerous regional organizations.

The Council arranged for American Cotton Producers
Chairman Allen Helms to be interviewed by Farm Journal
editors Sonja Hillgren and Charles Johnson regarding the

overseas markets for U.S. cotton fiberand  economic dilemma cotton producers faced in 1998.

manufactured cotton products are critical
to the success of the U.S. cotton industry. Thus, the achievement of these goals is at the
heart of the Council’s international market development initiatives.

International Market Development

The development and maintenance of

The Council continued its efforts to insure a viable coordinated export effort between
USDA and the U.S. cotton industry through the Market Access Program (MAP), Foreign
Market Development (FMD) program, GSM-102 program and other export promotion
initiatives.

A clear example of these efforts is continued funding support for CCl.In 1998, CCl
received $9.6 million in Market Access Program funding for its programs, the largest
appropriation of 64 organizations sharing $90 million in international export promotion
funds. CCl programs were supplemented by industry funds provided by the Council,
Cotton Incorporated, the American Cotton Shippers Association, the New York Cotton
Exchange, the Supima Association and Dow AgroSciences through a Foundation grant.
CCl also has been very creative in leveraging its budget, generating the equivalent of
$34 million in partner spending on promotions highlighting U.S. cotton and the COT-
TON USA trademark.

CCl continued to use its “supply-push/demand-pull” strategy internationally to instill a
preference for products containing U.S. cotton at virtually every point along the market-
ing chain, from the initial mill buyer to the final consumer.

The supply-push component focuses on the initial foreign users of cotton fiber or manu-
factured cotton products. Some examples of CCl supply-push activity include COTTON
USA Special Trade Missions to the U.S., COTTON USA Orientation Tour; COTTON USA
Seminars and Conferences; and COTTON USA Executive Delegations. CCl’s supply push
effort also benefits greatly from the GSM-102 credit guarantee program, the Cochran
program and other government/private sector cooperative efforts.

CCl also sponsored a variety of trade servicing activities to specifically benefit the U.S.
manufactured cotton product exporters in their efforts to identify and exploit new mar-
kets. Examples include: the Retailers and Manufacturers Tours to the U.S., sponsorship of
participation in trade fairs, market research, the Sourcing USA Cotton Textile Summit
and other specific events to develop relationships with overseas manufacturers and
retailers.

The demand-pull element concentrates on stimulating demand among cotton users
that are further along the marketing chain - textile manufacturers, retailers and con-
sumers - in order to “pull” additional U.S. cotton through the marketing system.
Examples include the COTTON USA Mark licensing and promotion program, which
includes consumer advertising and retail.

CCl will continue to rely upon the Public Relations and International Market
Development Committee to provide organizational guidance and leadership to further
strengthen its international market development programs.

Paul A. Ruh

Craig D. Shook
(Merchant) (Producer)
Dallas, TX Corpus Christi, TX
Chairman Vice Chairman

Eric Aicher (Crusher), Harlingen, TX

Meredith B. Allen (Cooperative), Greenwood, MS
G. Thomas Alphin, Jr. (Ginner), Windsor, VA
Coleman L. Bailey (Producer), Coffeeville, MS
Kenneth W. Bickley (Producer), Elloree, SC
Alvin W. Blaha (Producer), Petersburg, VA

Bill Brackett (Ginner), Buckeye, AZ

Danny Brown (Crusher), Pine Bluff, AR

Nelson Byrd (Warehouse), Galveston, TX

Dean Calvani (Producer), Carlsbad, NM

Robert A. Carson, Jr. (Producer), Marks, MS
Fletcher G. Carter (Ginner), Weldon, NC

W. L. Carter, Jr. (Producer), Scotland Neck, NC
Richard L. Clarke, IIT (Merchant), Cordova, TN
Gloria Griggs Conner (Warehouse), Pinehurst, GA
W. L. Corcoran (Producer), Eufaula, AL

Billy Cox (Ginner), Trenton, NC

Jerry H. Davis (Warehouse), Dumas, AR

A. C. Dominick, Jr. (Cooperative), Mira, LA

John L. Edmonston (Ginner), Hornersville, MO
Peter Egli (Merchant), Phoenix, AZ

J. Sollie Foy (Manufacturer), Alexander City, AL
Kervin Frysak (Producer), Garden City, TX
Charles B. Griffin, Jr. (Cooperative), Lewiston, NC
Bruce Groefsema (Cooperative), Bakersfield, CA
James B. Hansen (Producer), Corcoran, CA
Richard Haire (Ginner), Fresno, CA

Lela Harvey (Ginner), Las Cruces, NM

John T. Hill (Manufacturer), Lancaster, SC
Lennie Hinton (Producer), Hobbsville, NC
Ronnie Hopper (Producer), Petersburg, TX
Melinda Huettel (Merchant), Memphis, TN

E. Kirk Hull (Crusher), Memphis, TN

Robert Joseph (Merchant), Lubbock, TX

Hans Georg Kretschmer (Cooperative), El Paso, TX
George LaCour (Producer), Morganza, LA
Bernard J. Leonard (Manufacturer), Greensboro, NC
Walter Locher (Crusher), Phoenix, AZ

Harry Lott, Jr. (Ginner), Greenwood, MS

David K. Lynch (Ginner), Bennettsville, SC

Ed McClanahan (Producer), Somerville, TN
Larry R. McClendon (Ginner), Marianna, AR
Mike McMinn (Ginner), Waxahachie, TX

Bruce McMullian (Ginner), Marianna, FL

Bob Mayberry (Producer), Lake Arthur, NM
Larry Nelson (Ginner), Edmonson, TX

Buford Patterson (Crusher), Sweetwater, TX
John R. Phillips (Producer), Cochran, GA

John E Pike (Ginner), Rule, TX

Dale W. Player (Cooperative), Bishopville, SC
George L. Pugh (Warehouse), Portland, AR

E Ronald Rayner (Producer), Goodyear, AZ
Ernst D. Schroeder (Merchant), Bakersfield, CA
Boyce L. Smith (Manufacturer), Greenville, SC
Fred L. Starrh (Producer), Shafter, CA

Hugh Summerville (Producer), Aliceville, AL
John H. Swayze (Ginner), Benton, MS

J. Fletcher Terry (Manufacturer), Macon, GA
Dewey L. Trogdon (Manufacturer), Greensboro, NC
Gary Twyford (Warehouse), Memphis, TN

Ben Walker, III (Warehouse), Leland, MS

Joseph Walker, IT (Merchant), Columbia, SC

G. Fred Wallace (Crusher), Germantown, TN
Adolph Weil, IIT (Merchant), Montgomery, AL
Sammy Wright (Crusher), Valdosta, GA



Research and Education Committee

The Research and Education Committee seeks to attain larger and more effective cotton
research and education programs to reduce production and processing costs and to
improve cotton fiber and oilseed products.

Research

Strong Council support led to the enactment of an Agricultural Research bill that provided
$600 million in new research funding. Of that, $120 million was promised for competitive
agricultural research grants sought by land-grant colleges. Program funding also was
increased for the USDA Agricultural Research Service.

Through The Cotton Foundation, the Council was able to generate an additional $1.75 mil-
lion in 1998 for cotton research and education. This funding level is vital for accelerating
such important work as the aflatoxin elimination study/commercialization program being
conducted in Arizona.

The need for additional research and new technology that will reduce production costs and
boost production efficiency were discussed in a series of meetings between Council leader-
ship and top executives of Foundation member firms.

The “Focus on Cotton Textile Research” Foundation project identified and set priorities for
research needs that, if resolved, would positively impact the use of U.S. cotton. The project
report was completed and given to USDA in mid-1998. USDA has been using the results to
help redirect its post-harvest cotton research program.

Council staff coordinated with key Extension personnel and Cotton Incorporated in gather-
ing data on the quality and processing aspects of Ultra Narrow Row (UNR) cotton — a sys-
tem that is demonstrating potential for cost savings and improved fiber quality. The infor-
mation was shared at a special Council co-sponsored forum in Memphis.

USDA's Agricultural Marketing Service initiated a pilot project whereby HVI color grade meas-
urements were modified to more closely match the Universal Cotton Standards for color.

Education

In order to expedite the transfer of proven technology and restore profitability, the Council
asked more producers than ever to share their experiences at the 1999 Beltwide Cotton
Production Conference. Producer panels discussed such timely topics as planting seed

technology, ultra narrow row
production and precision agri-
culture. Continued emphasis on
hands-on workshops enabled
producers to gain more experi-
ence with understanding nema-
todes and fungi, tillage, nutrition
and soils, sticky cotton preven-
tion and various computer serv-
ices and risk management tools.

Timely issues of the Cotton
Physiology Today newsletter
provided timely insight into
internet services and the value
of precision agriculture. Back

issues of the newsletters also' The 1999 Beltwide Cotton Production Conference
were put on CD-ROM to provide g1 g record number of producer participants, including four who

easier topic and author searches. soyed on a panel discussing planting seed technology.
Dr. Anne Wrona, coordinator of

the Council’s Cotton Physiology
Education Program, also gathered 1998 data from the Cotton Belt’s leading scientists and
Extension specialists for a year-in-review issue.

Promotion of the Cotton Foundation’s on-line Journal of Cotton Science was heightened to
encourage more cross-discipline cotton research. Dr. Wrona assumed the managing editor
role, and the Journal was improved and expanded to include cutting-edge articles from
cotton improvement to economics and marketing.
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The Council’s Sticky Cotton Task Force
agreed educational efforts to prevent
sticky cotton should be continued in
California, Arizona and Texas, and
Foundation funds were designated for
education and outreach projects in
1998/99.The group also endorsed the
work of the Sticky Cotton Action Team and
its research projects, particularly those relat-
ed to reliable measurement.

The Council’s Sticky Cotton Task Force is following
research at the Texas Tech International Textile Center
and other laboratories which are using high-speed
detectors to improve the reliability and utility of the
stickiness measurement.

Pest Management

New momentum was gained for the
National Boll Weevil Eradication Program
as it was spurred by a $16 million appro-
priation in the FY99 Appropriations Bill. In
addition, the bill authorized an increase
from $40 million to $100 million in Farm
Service Agency loans for the program. As
a result, the program was expanded in
Louisiana, Texas, Mississippi, Tennessee,
Oklahoma, Arkansas and New Mexico.
Active eradication programs now are in
place on 2.3 million acres and in all states
except Kansas and Missouri. There is
potential for another 4.5 million acres to
come into the eradication program in
1999.

The Council worked on many fronts to
promote weevil eradication. Co-sponsor-
ship of a hands-on workshop enabled
those involved in the eradication program
to see demonstrations on the latest hand
held Global Positioning Systems, bar code
readers, Geographic Information System
(GIS) and other software technology for
use in mapping, trap data collection, data
transmission and quality control.

The Council’s Pink Bollworm Action
Committee, chaired by Arizona producer
Ted Pierce, approved a technical plan for
area wide maximum suppression/eradica-



tion of pink bollworm in the U.S.and Northern Mexico.The proposed plan calls for maxi-
mum use of Bt cotton, sterile moth release, pheromone application and cultural and
chemical controls.

The Council’s encouragement of a timely review of new data on bromoxynil by EPA
resulted in Buctril being available for use in 1998 and on 10 percent, an increase from
three percent, of cotton acreage. Council/EPA dialogue also cleared the way for use of
Pirate, Furadan, Confirm, Knack and Applaud and the Council coordinated closely with
EPA on a review of the role of
each cotton organophosphate
to extend those products’ mar-
ketplace longevity.

EBall Weavil Eradication &reaz —- 1993

The Union of Concerned
Scientists and other groups
called for a much higher refu-
gia set aside as a way to
thwart Bt resistance.The
Council worked with supplier
firms to obtain facts and evi-
dence supporting current
“refugia” requirements.The
Foundation worked with the
Insecticide Resistance Action
Committee (IRAC) to increase
awareness among producers
and suppliers about resistance and has committed
to aggressive action on this concern.

Gaining worldwide acceptance of transgenic cot-
tons and other crops also remained a Council priori-
ty. A consultant continues to monitor public opinion
in the European Union and is working to ensure any
regulations governing transgenic products are
based on sound science.

Contaglimation of the National Boll Weevil Eradication

An even greater emphasis was placed on producing  Program, which is now in every Cotton Belt
bales that are protected during normal handling to  state except Missouri and Kansas.

reduce lint contamination.To that end, the Council

worked to communicate what industry members believe is acceptable regarding bale
packaging.The Joint Cotton Industry Bale Packaging Committee updated and distrib-
uted the publication,“A Guide for Cotton Bale Standards,” which includes a grading sys-
tem for classifying bale appearances and conditions with the aid of descriptive text and
pictures.
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Checking pheromone traps is a crucial element

i

Woody Anderson

M. L. Cates, Jr.

(Manufacturer) (Producer)
Spartanburg, SC Colorado City, TX
Chairman Vice Chairman

Leonard B. Alphin (Ginner), Zuni, VA

William A. Baxter (Cooperative), Dermott, AR
David Blakemore (Ginner), Campbell, MO

Sid Brough (Ginner), Edroy, TX

Southworth E Bryan, Jr. (Manufacturer), Columbus, GA
Steve Cantu (Producer), Tranquillity, CA

James P. Cassidy (Ginner), Marks, MS

Larry Chaney (Producer), San Joaquin, CA

Dean Church (Cooperative), Sweetwater, TX
Robert A. Clair (Crusher), Tifton, GA

Ed Coker (Ginner), Hartsville, SC

Gary Conkling (Crusher), Oklahoma City, OK
Leslie H. Cunningham (Ginner), Atmore, AL
B.E.“Sonny” Davis (Producer), Cottondale, FL
Mark Dutra (Merchant), Fresno, CA

Dan Ellis (Ginner), Eufaula, AL

Allen Espey (Ginner), Huntingdon, TN

Thomas H. Fowler (Warehouse), Somerville, TN
Thad R. Freeland (Producer), Tillar, AR

James Garner (Merchant), Lubbock, TX

Marshall W. Grant (Cooperative), Garysburg, NC
James H. Greer (Crusher), Kingsburg, CA

C. LaDell Harrison (Warehouse), Memphis, TX
George E. Hart, ITI (Merchant), Memphis, TN

Neil H. Hightower (Manufacturer), Thomaston, GA
Michael B. Hooper (Cooperative), Buttonwillow, CA
Jack P. Hoover (Ginner), Fresno, CA

Tom Ingram (Producer), Opelika, AL

Raymond A. Kadlecek (Warehouse), Corpus Christi, TX
Randy Kennedy (Ginner), Shallowater, TX

H. L. Lewis (Producer), Dell, AR

Clayton Lowder, Jr. (Producer), Oswego, SC

T. Eugene McBride (Manufacturer), Dyersburg, TN
Robert E. McLendon (Producer), Leary, GA

Hamill McNair (Producer), Camilla, GA

Bradly S. MacNealy (Warehouse), Indianola, MS
Tommy Malin (Warehouse), Memphis, TN

James C. Massey (Cooperative), Kingsville, TX
Scott Middleton (Crusher), Jonestown, MS

Dennis M. Miller (Producer), Erick, OK

Jim Ed Miller (Producer), Ft. Hancock, TX

Robert E. Moore, Jr. (Producer), Hartsville, SC

Carl W. Nelson, Jr. (Warehouse), Selma, AL

Charles M. Noble, IIT (Producer), Rayville, LA
Gary Osborn (Ginner), Elk City, OK

Charles H. Parker (Producer), Senath, MO

Drake Perrow (Warehouse), Cameron, SC

Ted A. Pierce (Producer), Buckeye, AZ

Tom R. Pitts (Merchant), Greenwood, MS

Johnny L. Reid (Ginner), Loving, NM

Robert R. Riggs (Crusher), Quanah, TX

Doyle Ritchie (Producer), Visalia, CA

Laura K. Rohloff (Crusher), Phoenix, AZ

James C. Self, I1T (Manufacturer), Greenwood, SC
Holt Shoaf (Ginner), Medina, TN

Jerry Stutts (Cooperative), Bonita, LA

J. Austin Wade (Merchant), Montgomery, AL

Jerry W. Wade (Crusher), Port Gibson, MS
Anderson D. Warlick (Manufacturer), Gastonia, NC
Bill Webb (Merchant), Dallas, TX

John Willis (Producer), Brownsville, TN

William H. Wilson (Cooperative), Dos Palos, CA
Charles K. “Chuck” Youngker (Producer), Buckeye, AZ




Packaging and Distribution Committee Cotton Flow
The Packaging and Distribution Committee .works to enhanc‘e bale packaging, hand.ling, e m o o gy
storage and movement, through the use of improved materials, procedures and policy and . . .

ward with a uniform national cotton stan-

electronic technology. dard under the U.S.Warehouse Act.
Packaging However, the Council opposed the regula-
tory approach that included substantial
federal involvement in enforcement or
imposition of new user fees.

The Council filed comments generally in

Superior packaging is an important value-added component of U.S. cotton and continues
to be one of the reasons it commands a seven-cent premium on the world market.

The Council redoubled its effort at achieving the ultimate goal of packaging the bale with
zero contamination. Included in that effort was publication of “A Guide for Cotton Bale
Standards.” This booklet serves as a communica-

tions tool that is used by
ginners, warehousers, buyers
and marketers to discuss
ideal bale condition and lev-

Instead, the Council supported an

approach that would make adherence to

the flow standard a
condition of eli-
gibility to enter
into a Cotton

{

AT

els of bale protection.The gl e, Storage .
first guide was published in el e Agreement with
the Commodity

1982 when packaging materi-
als and textile processes were
not as refined as they are
today.The aim of this updated
guide is to ensure the industry
utilizes existing technology
and maximizes bale protection.

Credit
Corporation.
Council comments
also asked that
USDA should not
dictate terms of
the dispute-settle-
ment process, but
should reference
the arbitration
process agreed
upon by the U.S. cot-
ton industry.

The Joint Cotton Industry Bale
Packaging Committee author-
ized testing of new bagging and
tie types that focus on cost-

effective packaging methods.

Permanent Bale Identification

The Permanent Bale Identification 7, ¢oyci] updated its A Guide for Cotton Bale Standards” publication to help industry members in
(PBI) system moved toward full their common goal of improving bales and reducing lint contamination.

implementation with every 1998

bale containing a PBI tag and

number.That enabled merchants and manufacturers to use the PBI system in their business

transactions and work to discontinue their reliance on warehouse bale numbers.

Numbering in the warehouse industry remained unchanged allowing current warehouse

receipting practices to continue.

Ush o
0= b

LA
063263

The Permanent Bale Identification (PBI) system moved
toward full implementation with every 1998 bale con-
taining a PBI tag and number.

g
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Hazardous Cargo

The International Maritime Organization (IMO) amended their dangerous goods code in
February 1998 to remove baled cotton (compressed to a density of about 24 lbs/ft* or
greater) from being classed as a flammable solid. This was to be effective January 1,
1999.This decision was based largely on information prepared by the Council and stud-
ies funded by The Cotton Foundation.

In response to a Council request, the U.S. Department of Transportation (DOT) granted
interim approval and issued a guidance to allow transport without the former require-

ments, if a copy of an exemption letter accompanied each shipment until January 1, Van A. May Robert W. Greene

1999.DOT also removed baled cotton as a hazardous substance for domestic vessel (Cooperative) (Ginner)

shipment effective January 1, 1999. Lubbock, TX Courtland, AL
Chairman Vice Chairman

Computer/Electronic Technology

Improvements to the Council’s World Wide Web site: www.cotton.org enabled the
Council to increase the amount of Web-posted educational material from nematode sur-
veys to a Worker Protection Standards guide.

The site also makes it possible to carry out such Cotton Foundation projects as the on-
line Journal of Cotton
Science and the Cotton Risk
Management Network. The
addition of EconCentral

and WeatherCentral offered
browsers a wide range of
economic data and statis-
tics and timely weather
conditions and forecasts.
The entire 1998 and 1999
Beltwide Cotton
Conferences program and
meeting information also
was posted.

Additional links were
added to other cotton
interest organizations and
to Cotton Foundation
members, including some
members’ sites for special
research and education

Larkin Martin, a Courtland, AL, producer, explores various
projects. databases on the World Wide Web during one of the Council's "Internet Services”

sessions at the 1999 Beltwide Cotton Conferences.
The 1998 and 1999

Beltwide Cotton

Conferences provided the Council with a unique opportunity to expose industry mem-
bers to computers and the World Wide Web at the “Internet Access to Cotton Classics”
session. Advanced computer users were introduced to various computer technologies,
including Internet Services and various software packages such as Quicken farm man-
agement.
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David A. Alderete (Cooperative), Bakersfield, CA
Kenneth L. Berry, Jr. (Ginner), Holland, MO

John C. Blair (Producer), Buttonwillow, CA
Kelley Bowen (Producer), Mangum, OK

William E. Bowen, Jr. (Manufacturer), Inman, SC
Daniel T. Branton (Producer), Inverness, MS
Chris Breedlove (Ginner), Sebastian, TX

Dolan E. Brown, III (Producer), Garfield, GA

J. Clark Burnett (Merchant), Memphis, TN

John J. Cooper (Cooperative), Raleigh, NC
Edward E. Dement (Producer), Sikeston, MO
John D. Dunavant (Merchant), Memphis, TN
Harry D. East (Merchant), Marion, AR

Harry D. East, Jr., (Manufacturer), Mayodan, NC
Craig Farmer (Producer), Chowchilla, CA

Ronald C. Fleming (Producer) Scotland Neck, NC
R. Bowen Flowers, Jr. (Producer), Tunica, MS
Fred Franklin (Ginner), Rayville, LA

Carla Fuller (Ginner), Eclectic, AL

Kirk Gilkey (Ginner), Corcoran, CA

Frank E. Greer (Producer), Rayville, LA

David Brooks Griffin (Producer), Elaine, AR
Jack S. Hamilton (Ginner), Lake Providence, LA
J. C. Hannah, Jr. (Merchant), Dallas, TX

Ron Harkey (Cooperative), Lubbock, TX

George R. Herron (Manufacturer), Danville, VA
Phil Hickman (Ginner), Tornillo, TX

Steve Hill (Warehouse), Decatur, AL

William R. Hill (Manufacturer), Clinton, SC
Roger Hooper (Producer), Casa Grande, AZ
David J. Hurlbut (Warehouse), Memphis, TN
Hollis O. Isbell (Producer), Tuscumbia, AL

David L. Johnson (Merchant), Fresno, CA
C.B.King (Cooperative), Pelehatchie, MS

Gail Kring (Crusher), Lubbock, TX

Sam O. Leake (Warehouse), Newellton, LA

Joel C. Litton (Warehouse), Clarksdale, MS

Larry G. Lively (Warehouse), Memphis, TN

Rege Luckey (Producer), Humboldt, TN

Murry G. McClintock (Ginner), Tunica, MS

Gary McDonald (Crusher), Natchitoches, LA
William McMurtry (Crusher), Casa Grande, AZ
Timothy L. Methvin (Producer), Natchitoches, LA
Bill Minor (Crusher), Tifton, GA

John D. Mitchell (Merchant), Selma, AL

Steve C. Moore (Producer), Roscoe, TX

Van E Murphy (Ginner), Quitman, GA

Gary Nichols (Warehouse), Memphis, TN

John L. Noble (Producer), Vienna, GA

Keith Pendergrass (Ginner), Donalsonville, GA
Chris W. Pope (Ginner), Emporia, VA

Bud Reding (Producer), Littlefield, TX

John E Shackelford, III (Ginner), Bonita, LA
Charles B. Sherrill, Jr. (Producer), Mohave Valley, AZ
Vance Shoaf (Warehouse), Milan, TN

Leonard P. Simmons, III (Producer), Harlingen, TX
Robert Snodgrass (Cooperative), Taylor, TX
Charles L. Spradling (Merchant), Lubbock, TX
John D. Stewart, III (Crusher), Greenwood, MS
James E. Thomas (Manufacturer), Gastonia, NC
Jeffrey A. Thompson (Cooperative), Prattville, AL
Mike Tomlinson (Crusher), Levelland, TX
Wendell Tucker (Warehouse), Quanah, TX

Joe D. Vierra (Cooperative), Stratford, CA

John E Visic (Ginner), Casa Grande, AZ

Bob Weatherford (Cooperative), Corpus Christi, TX
R. L. Webster (Producer), Waynesboro, GA
George R. Wheeler (Manufacturer), Eden, NC



Health, Safety and Environmental Quality
Committee

The Health, Safety and Enviromental Quality Committee seeks to achieve reasonable legis-
lation and scientifically based government regulations for pesticides, textile chemicals,
worker safety/health and other matters, and assists in appropriate enforcement within the
industry.

Numerous regulatory proposals have the potential to threaten U.S. cotton’s viability. Some
of these would remove certain plant protection and harvest aid products from the market-
place. The National Cotton Council’s Environmental Task Force actively communicated
industry concerns on a number of these proposals, including those associated with imple-
mentation of the Food Quality Protection Act.

Food Quality Protection Act (FQPA)

The Council worked closely with other commodity groups
and the Environmental Protection Agency on implementa-
tion of the FQPA - with the aim of keeping valuable plant
protection products available. Board Chairman Bill Lovelady
served on the Tolerance Reassessment Advisory Committee
(TRACQ).This advisory panel, which was directed to provide
input regarding pesticide tolerances reassessment under the
FQPA, developed a roadmap for reasonable review of cotton
plant protection and harvest aid products.

Bill Lovelad)'/l:{;rovided key
input to EPA about crop
protection product tolerances  The Council also urged EPA to use only accurate information
while serving on the in proposed risk assessments of organophosphate pesticides
T"lef“”“ Reassessment and urged Vice President Gore to provide further oversight on
Advisory Committee. the agency’s crop protection product re-registration activities.

Gin Trash

The Council and the National Cotton Ginners Association did a survey of gin trash to deter-
mine various usage rates.The data and a proposed protocol to provide for accurate adjust-
ments in assumptions were relayed to EPA, which has grossly overestimated the dietary risk
associated with gin by-products fed to livestock. The agency’s concern is that pesticide
residue in meat and milk may create unacceptable acute dietary risks for infants and chil-
dren.

Clean Air

In addition to responding to the new ozone and particulate matter (PM) standards, the
Council was involved in legislative activities on these subjects, which essentially codifies
the EPA implementation plan for the new PM standard. Monitors are to be deployed by
December 1999. EPA is required to collect three years of PM 2.5 sampling data before des-
ignating areas as non-attainment, with another three to five years before any implementa-
tion. In addition, implementation of the regional haze regulations was aligned with imple-
mentation of the PM rule.

Dr. Phil Wakelyn, the Council’s senior scientist, environmental health and safety, served as a
member of the Secretary of Agriculture’s Task Force on Agricultural Air Quality Research.
That task force got a memorandum of understanding between EPA and USDA for air regu-
lations which, along with other Task Force efforts, requires EPA to consult USDA on all air
quality regulations that affect agriculture and to use sound science in those regulations.

Council and National Cotton Ginners Association staff worked against unnecessary permit
requirements and fees as states implemented their federal operating permit program
under Title V of the Clear Air Act. This has resulted in an estimated $150 million savings to
ginning, mostly through avoidance of costly new air control equipment at gins.
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Council coordination with the textile and furniture industries is
aimed at preventing unnecessary regulations for sofas, chairs
and other upholstered furniture.

Flammability

Coordination with the textile, apparel, fur-
niture and mattress industries is helping
to prevent unnecessary regulations for
upholstered furniture, mattresses and bed
clothing and apparel that could signifi-
cantly impact two to three million bales of
cotton.The Council also is working with
the apparel industry to prevent the revok-
ing of the new amendments to the
Children’s Sleepwear Flammability
Standards - actions which could affect
sleepwear, playwear and underwear mar-
kets for children.

OSHA

Valuable input was provided into stake-
holder meetings on potential rulemakings
by the Occupational Safety & Health
Administration on comprehensive safety
and health program rules, permissible
exposure limits, ergonomics and crys-
talline silica. Testimony was given at a
hearing on a review of the cotton dust
standard and comments were submitted
asking for changes to make the standard
less burdensome.

The Council and ATMI sponsored a study
on the effects of extended workshifts and
exposure to cotton dust and continue to
develop information aimed at preventing
unnecessary enforcement of the cotton
dust standard and respirator use for textile
workers on 12 hour shifts.

The Council assisted in legal cases on
workplace health and safety that prevent-
ed large judgments and fines for textile
mills and cottonseed oil mills.

Respirable Fibers

The Council worked with USDA and others
to develop information - which has been
presented to EPA - concerning levels of
respirable cotton fibers in cotton opera-
tions and the health effects of these fibers.
This information should remove cotton
from the list of organic and mineral fibers
under consideration by EPA under the
Toxic Substances Control Act as a “res-
pirable fiber” that can cause health prob-
lems similar to those caused by asbestos.



Ecolabeling and Standards

The Council works with the American Textile Manufacturers Institute (ATMI) on ecolabel-
ing issues to prevent any discriminatory labeling.

The European Commission issued a new ecolabel criteria for all textile products and uses
which has the potential to impose informal trade barriers against U.S. cotton and textile
products. Council efforts reduced the list of pesticides prohibited for use on cotton to
those prohibited for use in the U.S. Also eliminated was pesticide residue testing for con-
ventional cotton if the source of 75 percent of the cotton in the final product could be
identified with a declaration that no prohibited pesticides had been used.This offers a
good opportunity to use U.S. conventional cotton in ecolabled products without difficult
impediments.

As part of the U.S. Allied-Textile Industry Standards Coalition, the Council is participating in
national and international standards development activities to promote cotton interests.

International Environmental Treaties

The Council worked with other agricultural and busi-
ness groups to get a legislative amendment to the
Clean Air Act that extended the date for full phase-
out of methyl bromide, the main fumigant used on
cotton, to January 1, 2005 - the same date as the
amended Montreal Protocol.

Dotma Brllecas Forag In
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Cottonseed Contaminants

Work with the Multi-Crop Aflatoxin Task Force and
USDA helped keep aflatoxin research efforts strong for
helping to meet a goal eliminating aflatoxin by 2000.

The Council is assisting Dr. Peter Cotty, USDA, with
federal EPA permit requirements for the aflatoxin bio-
control agent which is being used in field trials on
cotton in Arizona.The Cotton Foundation is helping
to fund this study. Collateral efforts with the National
Cottonseed Products Association were aimed at
potential Federal Drug Administration regulation for other
contaminants (e.g., dioxin, Salmonella/E. coli and lead).

On other issues, the Council:

v/ expanded Cotton Cares, a voluntary environmental excel-
lence program, and communicated to EPA, industry and oth-
ers its leadership role in environmentally responsible pro-
duction of cotton through the Integrated Pest Management
Initiative and High Cotton Awards.

v’ launched a Worker Protection Standard (WPS) newsletter
that specifically addresses cotton production situations and
covers interpretation of WPS principals, rules and tips for sav-
ing money and time.

A Worker Protection Standard
newsletter initiated by the Council
specifically offers practical tips on sav-
ing time and money in cotton produc-
tion situations, including the care and
use of personal protective equipment.

v obtained guidelines to clarify potential-to-emit permit requirements for gins, and
worked with EPA on development of appropriate air emissions factors for gins;

v’ worked on control technology standards for cottonseed oil mills for control of hexane
emissions and for process heaters for cotton gins;

v’ opposed unnecessary EPA regulation for regional haze and non-diesel engines;

v served on EPA advisory panels for potential-to-emit to help work out guidance for
small business and new source review to help determine the impact of these new regu-
lations on small business;

v/ assisted cottonseed oil mills with compliance with toxic substance Inventory Update
Rule reporting and Toxic Release Inventory reporting;

v’ worked with a vegetable oil coalition to get EPA, for purposes of water regulation
requirements for spill prevention and facility response plans, to treat vegetable oils/ani-
mal fats facilities differently from those facilities that store petroleum-based oils; and

v focused on Endangered Species Act reauthorization and water regulations.
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Roy Baxley Hollis G. Sullivan
(Producer) (Crusher)
Minturn, SC Harlingen, TX
Chairman Vice Chairman

William C. Ahrens (Ginner), Malaga, NM
Merle R. Atkins (Producer), Davidson, OK
Robert K. Barkley (Producer), Somerton, AZ
Duane E. Berger (Producer), Blythe, CA

Philip R. Bogel, IT (Merchant), Lubbock, TX
Bill Brooks (Ginner), Samson, AL

Tom M. Clements (Cooperative), Emporia, VA
Steven Cooper (Crusher), Osceola, AR

Roger L. Cothran (Manufacturer), Charlotte, NC
Charles H. Dante (Ginner), Dumas, AR

John D. Davis, Jr. (Warehouse), Decatur, AL
Larry C. Dennis (Manufacturer), Greensboro, NC
James E Dodson (Cooperative), Robstown, TX
Steven B. Driver (Manufacturer), Hickory, NC
Steven C. Droke (Producer), Hornersville, MO
Michael Farrish (Merchant), Memphis, TN

Jay W. Hardwick (Producer), Newellton, LA
Allen Herzer (Crusher), Lamesa, TX

Michael J. Holt (Manufacturer), Gastonia, NC
Robert T. Houlding, Jr. (Producer), Madera, CA
A.Tllges, Jr. (Manufacturer), Columbus, GA
Jim Ingram (Crusher), Chowchilla, CA

Russ Kuhnhenn (Ginner), Laveen, AZ

Robert L. Lacy, Jr. (Crusher), Lubbock, TX
John J. Leary (Merchant), Memphis, TN
Kenneth Lewis (Producer), Dunn, NC

Donald L. Linn, Jr. (Cooperative), Indianola, MS
James L. Loeb, Jr. (Merchant), Montgomery, AL
E H. Lyons, Jr. (Warehouse), Altheimer, AR
David B. McMahan (Producer), Princeton, TX
Malcolm Magar (Cooperative), Altus, OK

Bill Mikeska (Ginner), Eola, TX

Matt Murff (Warehouse), Tulia, TX

Jerry Newby (Producer), Athens, AL

John N. Newcomb (Cooperative), Osceola, AR
Edward K. Nicolls (Merchant), Fresno, CA
George Perrow (Ginner), Cameron, SC

John E Phillips, IIT (Producer), Yazoo City, MS
Kirby 0. Powell (Ginner), Brownsville, TN
Donald M. Raley (Ginner), Epps, LA

Ronald Riley (Ginner), Roscoe, TX

Marvin Ruark (Producer), Bishop, GA

T.S. Shuler (Crusher), Greenwood, MS

Neill M. Sloan (Warehouse), Portland, AR

Dan B. Smith (Producer), Lockney, TX
Stephen J. Sossaman (Producer), Queen Creek, AZ
Thomas W. Stallings (Producer), Funston, GA
Sam Stuckey (Producer), Clarkedale, AR
Martin K. Sweetser (Producer), Deming, NM
Mark K. Tapp (Manufacturer), Danville, VA
Lee Tiller (Ginner), Odem, TX

Larry R. Turnbough (Producer), Balmorhea, TX
R. Gerald Warren (Producer), Newton Grove, NC
Gene S. West (Ginner), Dunn, NC

Marty E. White (Cooperative), Jonesboro, AR
David Wildy (Producer), Manila, AR

Jim Wilkerson (Ginner), Newellton, LA

Jesse D. Williams (Producer), Suffolk, VA

Jerry Wilson (Crusher), Whiteville, TN

Sam Wilson, Jr. (Crusher), Montgomery, AL
John Woolf (Ginner), Huron, CA



Cotton Council International

Cotton Council International (CCl) is the export promotions arm of the National Cotton
Council. CClI's activities are guided by its Board of Directors and stem from resolutions of
the Council’s Public Relations and International Market Development Committee.

The COTTON USA Advantage

Growing influence of man made fiber in foreign markets, increased competition
from foreign growths and slack demand caused by various international financial
downturns challenged CCl's market development efforts in 1998. CCl responded by
increasing its COTTON USA program promotion. CCl was effective in using its supply-
push demand-pull strategy to support both raw cotton exports and exports of U.S.
cotton, yarn, fabric and finished goods through its trade servicing and COTTON USA
Mark consumer promotion efforts.

Cotton Fiber Trade Servicing

Reinforcing U.S. cotton fiber’s value, reliability and the industry’s commitment to its
customers continues to be at the heart of CCl's Trade Servicing program.To increase
the affordability of U.S. cotton and to overcome financing problems in Asia and Latin
America, CCl worked closely with USDA and qualified buyers to ensure usage of this
year's GSM 102 program. As a result, U.S. cotton exporters registered approximately

Under the banner,“Cultivating Enduring
Partnerships,” the Summit successfully
brought together 225 U.S. cotton textile
leaders and decision-makers from top
global apparel and home furnishing man-
ufacturers, trading companies, key interna-
tional brands and retailers.

$670 million in credit guarantees covering almost 1.2 million bales of U.S. cotton dur-  From left: Phil Burnett, National Cotton Council executive vice

ing the 1997/98 season.

As evidence of its long-standing commitment to building trade relationships, CCl cel-
ebrated the 30th anniversary of the COTTON USA Orientation Tour in September.
Since its inception in 1968, 700 textile executives have toured the U.S. Cotton Belt
during harvest.The 26 individual mills on the 1998 tour are expected to consume
about $175 million worth of U.S. cotton in the 1998 marketing year.

Another excellent example of CCl’s focus on emerging markets was the COTTON USA
Executive Delegation to Turkey and Bangladesh.The eight-member delegation led by
Arizona producer Ron Rayner visited these key markets last year to emphasize the benefits
of U.S. cotton and the industry’s commitment to supply their needs.

Since 1995, Bangladesh has become one of the fastest growing markets for U.S. cotton in
the world and now ranks as one of U.S. cotton’s top 10 importers in terms of value. U.S. cot-
ton exports to Bangladesh are expected to total more than 215,000 bales in 1998, up from
less than 90,000 in 1995.The value of annual sales now exceeds $84 million.

Manufactured Cotton Product Trade Servicing

There are solid export opportunities for U.S. manufactured cotton products as well. CCl has
increasingly focused its trade-servicing program towards developing marketing opportuni-
ties for U.S. mills. A diverse and creative demand-building program was implemented in
1998 to highlight quality U.S. made cotton yarns, fabrics and finished goods to buyers
throughout the world.

To follow through on contacts established during the Marks and Spencer tour in 1997, the
first-ever Sourcing COTTON USA Fair was held in London in March. During the three-day
event, 100 Marks & Spencer buyers and their affiliates visited the Fair to meet with 12 U.S.
manufacturers. Buyers from nine other major European retail organizations also attended.
The event concluded with an evening of business entertainment entitled “Cool Sounds of
COTTON USA."The occasion provided a relaxed atmosphere that enabled U.S. mill repre-
sentatives to continue their business discussions with current and potential customers.

Building on this success, CCl hosted 11 buying executives from seven of the largest retail
organizations in Europe during the European Home Fashion Buyers Tour. The participating
retailers boast total sales of $2.5 billion in home furnishings. The group toured virtually
every aspect of U.S. cotton’s value chain, from a cotton farm and gin in Arkansas, to textile
mills in the Carolinas, to the show rooms of New York.The tour resulted in immediate sales
of more than $300,000.

CCl's focus on U.S. manufactured cotton products reached its peak with the Sourcing USA
Global Cotton Textile Summit in Pinehurst, NC. CCl, Cotton Incorporated and the American
Textile Manufacturers Institute joined together to present an impressive array of speakers
and workshops to highlight the world class cotton fiber processing capabilities of U.S. man-
ufacturers.
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president; Fred Smith, board chairman and CEO of FDX Corp.;
William B. Dunavant, Jr., board chairman and CEO of Dunavant
Enterprises, and Berrye Worsham, president and CEO of Cotton
Incorporated, spoke at CCI’s “Sourcing USA: A Global Cotton Textile
Summit” event.

Managing venues where buyers and sell-
ers meet continues to be one of the cor-
nerstones of CCl's market development
strategy. An essential element of CCl's
manufactured products program has
been participation in the world’s leading
textile trade shows. CCl, in collaboration
with Cotton Incorporated, supported U.S.
mill participation at five of the world’s
largest trade shows in 1998.

In January of 1998 and again in January of
1999 CCl sponsored U.S. home product
manufacturers at Heimtextil in Germany.
CCl used the successful Cool Sounds of
COTTON USA musical theme to support
five manufacturers in strengthening their
relationships with more than 125 leading
home fashion buyers, trade executives and
journalists covering the European home
fashion industry.

In Latin America, CCl sponsored both the
COTTON USA Booth at Colombiatex in
Medellin, Colombia and an impressive
COTTON USA Pavilion at Textilmoda in
Bogota. In Asia, CCl featured U.S. made
fabrics at the U.S. Cotton Service Center at
Tokyo Pretex, and U.S. mills used the U.S.
Cotton Pavilion at Interstoff Asia last
October to promote their yarns and fabrics.



Consumer Promotions

Consumer promotions that increase the sale of U.S. cotton-rich products at retail contin-
ue to be a core element of CCl's strategy. CCl’s retail promotions generated a record $235
million in sales of products labeled with the COTTON USA Mark.

CCl again worked with leading Asian music stars to generate excitement about cotton
among the region’s youth. Included was the successful launch of a similar program in
Latin America. This strategy has clearly increased sales for licensees and has attracted
young consumers to COTTON USA. For example, CCl's “Feel Real With COTTON USA” pro-
motion in Hong Kong and Taiwan increased retail sales for 13 COTTON USA denim
apparel licensees. The promotion increased sales by more than 173 percent over last
year's levels. This year licensees sold more than $10 million worth of denim jeans.

The “COTTON USA Fulfills Your Dreams” promotion in Latin America was also very suc-
cessful. The promotion featured music artists Mana, Alejandro Sanz and Eros Ramazzotti.
The 13 COTTON USA licensees in Colombia participating in the promotion reported sales
increases of up to 55 percent over last year’s levels.

Although promoting U.S. cotton rich jeans remains important, CCl also developed new
sales building activities with its golf apparel licensees in Japan and infant and children’s
wear licensees in Korea and the Philippines. Total combined sales of U.S. cotton rich
products in these promotions reached $7.6 million.

The third annual “COTTON USA Lucky Draw” promotion in Japan generated more than
$44 million in sales of qualified products labeled with the COTTON USA Mark. A record
171,000 entrants correctly identified the COTTON USA Mark as the sign of cotton quality.
Northwest Airlines and participating licensees hosted a group of “lucky draw” winners
fora U.S.tour.

The largest and most success-
ful retail promotions was CCl's
promotion partnership with
Japanese licensees and retail-
ers.The promotion resulted in
sales of more than $75 million
worth of cotton products
made with a majority of U.S.
cotton.

The 1998 COTTON USA con-
sumer advertising and pro-
motion program was success-
ful as a result of creative _- ]
advertising and marketing EE.'. B 4
campaigns and strong partici- SEEED ; oo el
pation by both COTTON USA CCI’s promotions in Japan sold $75 million worth of cotton
licensees and CCl's promotion products made with a majority of U.S. cotton.

partners.

.:.S.ﬂ C -.?;LTi

CCl plans to use its new “upbeat and energetic” advertising materials to increase trade
and consumer demand for U.S. cotton and to energize its 1999 COTTON USA consumer
promotion efforts.

Budget Leveraging and Strategic Partnerships

CCl's budget resources are limited by comparison to the scope of its mission. As a result,
CCl continues to be creative in the art of budget leveraging. Last year, CCl generated
more than $3.2 million worth of free publicity for U.S. cotton, cotton products and the
COTTON USA Mark program.

An excellent example of CCl's work in this area is a series of infomercials entitled “Put
Your Heart Into Cotton” which aired in Thailand more than 30 times from March through
July.The infomercials, which included positive messages about U.S. cotton from Thai cot-
ton buyers, Mark licensees, high fashion models and local celebrity families, were broad-
cast at very little cost to CCl.
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Bruce K. Groefsema
(Cooperative)
Bakersfield, California
President

Officers

Fred L. Starrh (Producer), Shafter, California - Chairman

Paul A. Ruh (Merchant), Richardson, Texas - First Vice President
J. Larry Nelson (Producer), Edmonson, Texas

Second Vice President

Hans G. Kretschmer (Cooperative), El Paso, Texas - Treasurer

Board of Directors

Michael M. Adams (Cooperative), Greenwood, Mississippi
Robert A. Carson, Jr. (Producer), Marks, Mississippi

W. B. Dunavant, III (Merchant), Memphis, Tennessee

Peter Egli (Merchant), Phoenix, Arizona

G. Stephen Felker (Manufacturer), Monroe, Georgia
Robert W. Greene (Ginner), Courtland, Alabama

Jack P. Hoover (Ginner), Fresno, California

Cliett A. Lowman, III (Producer), Kingsville, Texas

Wayne Martin (Crusher), Lubbock, Texas

Van A. May (Cooperative), Lubbock, Texas

John E. Pucheu, Jr. (Producer), Tranquillity, California

E Ronald Rayner (Producer), Goodyear, Arizona

Ernst D. Schroeder, Sr. (Merchant), Bakersfield, California
Vance C. Shoaf (Warehouseman), Milan, Tennessee

David Stanford (Cooperative), Lubbock, Texas

Gary Taylor (Merchant), Cordova, Tennessee

Timothy L. Taylor (Crusher), Memphis, Tennessee
Anderson D. Warlick (Manufacturer), Gastonia, North Carolina
Adolph Weil, ITT (Merchant), Montgomery, Alabama

Willis H. Willey, ITI (Warehouseman), Memphis, Tennessee
Charles K. “Chuck” Youngker (Producer), Buckeye, Arizona



The Cotton Foundation

The Cotton Foundation is a not-for-profit, 501 (C)3 organization that permits individuals
and organizations not eligible for National Cotton Council membership to support the cot-
ton industry’s goals and objectives. The institution’s mission is to provide vision and leader-
ship to the U.S. cotton industry through research and education in support of the Council
and allied industries.

Through The Cotton Foundation, the Council is generating an additional $1.75 mil-
lion annually for cotton research and education. Although small by comparison to
the nearly $50 million in federal and university support allocated to cotton research d E
and education, the Foundation’s contributions are important because they are help- l,i:“”‘ U RN
ing the Council reach specific strategic objectives. ,|_| SLILL BLs AR

For example, 29 general research and educational projects were funded in 1998-99 at B S i b
more than $450,000, the highest level ever. Projects ranging from aflatoxin contami- F "'"'""?" :
nation prevention to a fire safety assessment for mattress and bedding are helping to 1= .
provide timely solutions for threats to industry profitability.

:: s
The aflatoxin work is a good example of how Foundation dollars can be used to iy R S
accelerate work on a cotton-related concern. Controlling aflatoxin has the potential EESULL S REFFOEL
for saving cotton producers up to $30 per acre for contaminated seed that cannot be
sold for use in dairy products or animal feed. Researchers working on a Foundation- e b e

sponsored project have developed a natural, non-toxic strain of the fungus that over-
powers the species producing aflatoxin and only costs about $5 an acre to apply. s e
Efforts to develop a commercial application system have been promising. e

Another study is evaluating the potential for using cottonseed meal as a feed for o A g ot L
rainbow trout, much like earlier studies focused on its use for feeding talipia and E

catfish. Eﬁﬁﬁn qi‘-'m

The Foundation also turned its attention to Worker Protection Standard education,

working with the Environmental Protection Agency to publish a straightforward, i i
common sense guide to help cotton producers comply with the standard.
Favorable reviews greeted another new Foundation educational program, the Foundation support made possible the publication and distribution

of the “Focus on Cotton Textile Research” project results to key

Journal of Cotton Science, a multidisciplinary, refereed journal residing on the i
research organizations, lawmakers and others.

Council’s home page. By encouraging more inter-disciplinary cotton research, the
Journal is helping to accelerate the development and transfer of new technology.

Foundation special projects, most of
which have an educational thrust,
also are helping to make all segments
of the industry stronger and better
equipped to face the future.

For example, one grant helped estab-
lish programs to educate producers
on how to identify and fight seedling
disease. Included are a section on the
Council’s World Wide Web site and
distribution of special cards used to
collect soil moisture and other data.

An educational special project
launched in 1999 is aimed at encour-
aging Council members’ activity in
the organization particularly in policy
development.The Policy Education
Program is designed to give up to 16
cotton producers per year a thorough
orientation of the Council’s programs
and its policy development/imple-
mentation process.

A Council-produced ad promoting U.S. cotton products appears at
various stops in Atlanta’s subway system. The Georgia chapter of the
National Cotton Women’s Committee coordinated the effort as part of the
Foundation’s “Grown and Made in the USA” campaign special project.
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Another special project, the
Congressional Staff Education and
Orientation Program, boosted the
Council’s policy implementation
process. More than 30 congressional
staffers, many of them unfamiliar with
agricultural issues, were given a first-
hand look at industry operations dur-
ing tours and visits with industry lead-
ers in the Mid-South and Far West.

As was the case in 1998, the
Foundation will continue to put a
high priority on preserving
affordable technology and helping
producers, in particular, maximize its
use.

Bruce Brumfield, a Mississippi producer and past president of the
Council, talks to Congressional staffers at the Duncan Gin in
Inverness during one of two Congressional Staff Education and

Orientation Program tours in 1998.

Some examples include:

v’ Foundation member top executives met with industry leadership to explore ways to
restore profitability to the producer sector, a dialogue that likely will continue in 1999
even as many of the Foundation’s members continue to merge.

v’ The Foundation also is considering hiring a consultant to help the industry find ways

to reduce its production and processing costs.

v/ A Foundation committee was established to increase producer and supplier aware-

ness about insect resistance to transgenic cottons.

v Foundation members stepped up their support of the Beltwide Cotton
Conferences, the premier forum for transferring valuable cotton technology and

information.

Abbott Laboratories

Ag Chem Equipment
Agdia Inc.

AgrEvo

AgriFab, Inc.

Agripro Seeds, Inc.
American Cyanamid Company
AmVac

Atochem North America
BASF Corporation

Bayer Corporation

Case Corporation
Cheminova, Inc.

Consolidated Cotton Gin Company

Continental Eagle Corporation
Data Transmission Network
Delta & Pine Land Company
Dow Agrosciences

DuPont Ag Products

Ecogen, Inc.

Farm Journal

Farm Press Publications

Farm Progress Publications
FMC Corporation

Griffin Agricultural Chemicals
Helena Chemical Company
International Fiber Packaging
John Deere Des Moines Works
KBH Corporation

Keith Sales Company
Lummus Corporation

Jack R. Mauney

Meister Publishing Company
Micro Flo Company

COTTON FOUNDATION MEMBERSHIP 1998-99

Miller Chemical and Fertilizer Corp.
Mississippi Chemical Corporation
Monsanto Agricultural Group
National Bank of Commerce
Netafim USA

New York Cotton Exchange

Novartis Crop Protection

Omnistar, Inc.

Phytogen Corporation

Plato Industries

Proctor & Gamble

Progressive Farmer

Rain and Hail Insurance Service, Inc.
Rhone Poulenc Ag Company
Rockwell Collins

Rohm and Haas Company

Signode Corporation

Southeast AgNet, Inc.

Southern Cotton Ginners Foundation
Stoneville Pedigreed Seed Company
Stover Equipment Company

Terra International

T-Systems International, Inc.
Uniroyal Chemical Company
United Ag Products

U.S. Borax

Valent USA

Valmont Industries, Inc.

Vance Publications

Westex Supply Co., Inc.

Wilbur Ellis Company

Zellweger Uster

Zeneca Ag Products

Zycom Corporation
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Ted A. Pierce

(Producer)
Buckeye, Arizona
President

Officers
J. Larry Nelson (Producer), Edmonson, Texas - Chairman
Lovick P. Corn (Warehouseman), Columbus, Georgia - Treasurer

Phillip C. Burnett, Memphis, Tennessee - Executive Vice President

Andrew G. Jordan, Memphis, Tennessee - Executive Director &
Secretary

R.E. Shellabarger, Memphis, Tennessee - Assistant Treasurer
Trustees

David Burns (Producer), Laurel Hill, North Carolina

John Barnett, Novartis, Greensboro, North Carolina

Ed Cherry, FMC Corporation, Washington, D.C.

Talmage Crihfield (Producer), Ripley, Tennessee

Jimmy Dodson (Producer), Robstown, Texas

Tony Durham, Zeneca Ag Products, Memphis, Tennessee

Scott Gibson, BASF Corporation, Research Triangle Park, North
Carolina

Allan J. Luke, Rhone-Poulenc Ag Company, Research Triangle Park,
North Carolina

Marshall Machado, AgrEvo, Wilmington, Delaware

John Poulter, DuPont Ag Products, Katy, Texas

Barry Schaffter, John Deere Company, Des Moines, lowa

Harry Strang, Bayer Corporation, Kansas City, Missouri

Jim Thrift, American Cyanamid Company, Wayne, New Jersey
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Ted A. Pierce
Buckeye, Arizona
Ginners

Louie Colombini
Buttonwillow, California

Charles H. Dante
Dumas, Arkansas

David K. Lynch
Bennettsville, South Carolina

Bill Mikeska
Eola, Texas

Charles C. Owen
Pima, Arizona

Warehousemen

Gary J.Nichols
Memphis, Tennessee

W. Coalter Paxton
Wilson, North Carolina

Neill M. Sloan
Portland, Arkansas

Ronald K. Tatum
Vicksburg, Mississippi

F.A.Underwood
Lubbock, Texas
Merchants

Rodger Glaspey
Fresno, California

Hurdle H. Lea
Greenville, South Carolina

Paul A.Ruh
Richardson, Texas

Gary Taylor
Cordova, Tennessee

Robert S. Weil, Il
Montgomery, Alabama
Crushers

Thomas W. Detamore
Oklahoma City, Oklahoma

James H. Greer
Kingsburg, California

Allen Herzer
Lamesa, Texas

T.S. Shuler
Greenwood, Mississippi

Sammy Wright
Valdosta, Georgia
Cooperatives

Meredith B. Allen
Greenwood, Mississippi

John J. Cooper
Raleigh, North Carolina

Woods E. Eastland
Greenwood, Mississippi

Glen N.Janzen
Fresno, California

W. David Stanford
Lubbock, Texas

Manufacturers

George R.Herron
Danville, Virginia
Neil H. Hightower
Thomaston, Georgia

W. Duke Kimbrell
Gastonia, North Carolina

Jerry D.Rowland
Winston-Salem, North Carolina

D.Harding Stowe
Belmont, North Carolina

ADVISORS TO THE BOARD

Raymond E. Blair
Bakersfield, California

Edward Breihan
Lubbock, Texas

Bruce Brumfield
Inverness, Mississippi

Jerry Calvani
Carlsbad, New Mexico

Lloyd E.Cline
Lamesa, Texas

W.B. Dunavant, Jr.
Memphis, Tennessee

J.S.Francis, Jr.
Glendale, Arizona

Tommy R. Funk
Sebastian, Texas

W. Bruce Heiden
Buckeye, Arizona

Samuel B. Hollis
Memphis, Tennessee

Frank B.Jones, Jr.
Lubbock, Texas

W.D. Lawson, lll
Gastonia, North Carolina

Bruce N.Lynn
Gilliam, Louisiana

Jack McDonald
Decatur, lllinois

W. Neely Mallory
Memphis, Tennessee

Lon Mann
Marianna, Arkansas

Frank M. Mitchener, Jr.
Sumner, Mississippi

Herman A. Propst
Anson, Texas

James H. Sanford
Prattville, Alabama

C.R.Sayre
Greenwood, Mississippi

Tom W. Smith
Bakersfield, California

Jack G. Stone
Stratford, California

Aven Whittington
Greenwood, Mississippi

Charles F.Youngker
Buckeye, Arizona

AMERICAN COTTON PRODUCERS
(formerly Producer Steering Committee)

Officers

Allen B.Helms, Jr.,
Clarkedale, Arkansas - Chairman

Woody Anderson,
Colorado City, Texas
Vice Chairman

John E. Pucheu, Jr, Tranquillity,
California
Vice Chairman

R.L.Webster
Waynesboro, Georgia
Vice Chairman

State Chairmen
Alabama: Jerry Newby, Athens

Arizona: Larry W. Jarnagin,
Phoenix

Arkansas: H. L. Lewis, Doddridge

California: Tom Teixeira
Dos Palos

Florida: B. E.“Sonny” Davis, Jr.
Cottondale

Gerogia: Robert L. McLendon
Leary

Louisiana:Thomas A. Parker
Lake Providence

Mississippi: Mike P.Sturdivant, Jr.
Glendora

Missouri-lllinois: Charles Parker
Senath, Missouri

New Mexico: Bob Mayberry
Lake Arthur

North Carolina: Lennie Hinton
Hobbsville

Oklahoma-Kansas: Merle Atkins
Davidson, Oklahoma

South Carolina: Roy Baxley
Dillon

Tennessee-Kentucky: Ross Via
Bells, Tennessee

Texas: Mark D. Williams
Farwell

Virginia: Samuel E. Pope, Jr.
Drewryville

Producer Directors

Southeast: Hollis O. Isbell
Muscle Shoals, Alabama

Mid-South: William A. Percy, Il
Arcola, Mississippi

Southwest: Craig D. Shook
Corpus Christi, Texas

West: Ted A. Pierce
Buckeye Arizona

At Large: Allen B.Helms, Jr.
Clarkedale, Arkansas



National Cotton Council

Executive Staff

Phillip C. Burnett
Executive Vice President

Gaylon B.Booker
Senior Vice President

A.John Maguire
Vice President, Washington
Operations

Harrison Ashley, Assistant
Director
Field Services

Craig Brown, Director
Producer Affairs

David B. Collins, Assistant
Director Foreign Operations

John Gibson, Director
Field Services

William A. Gillon, General
Counsel/Assistant to the
Executive Vice President

Fred Johnson, Ginner
Representative

Andrew G. Jordan, Director
Technical Services

Mark D. Lange, Director
Economic and Information
Services

Tammie Martin, Assistant
Director
Information Services

Fred W. Middleton, Director
Communications Services

R.E.Shellabarger, Director
Finance Services

Allen A.Terhaar, Director
Foreign Operations

Marjory L.Walker, Assistant
Director
Communications Services

Charles E.Wood, Director
Production/AV Services

National Cotton Council Field Services Staff

If you would like to know more about the National Cotton Council, including membership benefits, please contact the field representative in your area

Ashley, William Harrison
2007 Cranbrook Drive
Germantown, TN 38138
(901) 754-7685

FAX:(901) 759-7934

E-MAIL: harrison@cotton.org
Assistant Director

Cypert, Brett

P.O Box 844

Sweetwater, TX 79556

(915) 235-3872

FAX (915) 235-0108

E-MAIL: bcypert@cotton.org
Texas: Blacklands, High Plains
Rolling Plains, St. Lawrence

Davis, Jim

630 Davis Road

New Market, AL 35761
(256) 379-4856

FAX:(256) 379-5156

E-MAIL jdavis@cotton.org
Alabama, Georgia,& Florida

Johnson, Mike

601 N. 18th

Frederick, OK 73542

(580) 335-5718

FAX:(580) 335-5719

E-MAIL: mjohnson@cotton.org
Oklahoma & Texas Rolling Plains

If you would like additional copies of this report, please contact:

King, Ricky Don (Rick)
Route 1, Box 308-A
Slaton, TX 79364

(806) 828-5101

FAX: (806) 828-5410
E-MAIL: rking@cotton.org
Texas High Plains

Long, Kevin

P.O.Box 1204

Madera, CA 93639-1204
(209) 661-8414

FAX (209) 661-8414
E-MAIL: klong@cotton.org
California

McClanahan, Becky

6110 Grove Lake Ct #1132
Raleigh, NC 27613

(919) 571-2579

FAX:(919) 571-1537

E-MAIL: bmcclana@cotton.org
North Carolina, South Carolina,
& Virginia

Matthews, Hayne

P.O.Box 1482

Batesville, MS 38606

(601) 563-8788

FAX: (601) 563-6009

E-MAIL: hmatthew@cotton.org
Mississippi

Murphree, Brent

17285 North Highlonesome Dr.

Maricopa, AZ 85239

(602) 810-1171

FAX (520) 568-2367

E-MAIL: bmurphre@cotton.org
Arizona, New Mexico & El Paso
Texas

Communications Services
National Cotton Council
Box 820285
Memphis, TN 38182-0285

Email: cnelson@cotton.org
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Jonathan Rowe

3202 Central
Memphis, TN 38111

(901) 458-7135

FAX (901) 454-9622
E-MAIL: jrowe@cotton.org
NE Arkansas, Missouri &
Tennessee

Thompson, Dale

2008 Oriole

PO Box 720374

McAllen, TX 78504

(956) 631-1268

FAX: (956) 631-1592

E-MAIL: dthompson@cotton.org
So.Texas & Lower Rio Grande
Valley

Turner, Michael G. (Mike)
140 Hendricks Lane

West Monroe, LA 71292
(318) 397-9205

FAX:(318) 397-9207

E-MAIL: mturner@cotton.org
So. Arkansas & Louisiana

Woelfel, Julie

2617 Marlboro

Lubbock, TX 79415

(806) 762-4498

FAX: (806) 762-4499

E-MAIL: jwoelfel@cotton.org
Texas High Plains



NATIONAL COTTON COUNCIL/
COTTON COUNCIL INTERNATIONAL/

THE COTTON FOUNDATION
OFFICES
MEMPHIS Box 820285 or 1918 North Parkway

Memphis, TN 38182-0285  Memphis, TN 38112-5018
Telephone: (901) 274-9030

Fax: (901) 725-0510

Email: info@cotton.org

WASHINGTON 1521 New Hampshire Ave., NW
Washington, DC 20036-1203
Telephone: (202) 745-7805
Fax: (202)483-4040
Email: NCC - info@cotton.org
CCI - cottonusa@cotton.org

LONDON 5th Floor, Empire House
175 Piccadilly
London W1V 9DB, United Kingdom
Telephone: 011-44-171-402-0029
Fax: 011-44-171-724-8979
Email: cci-london@cotton.org

SEOUL Suite 303, Leema Building
146-1, Soosong-Dong, Chongro-Ku
Seoul 110-140, Korea
Telephone: 011-82-2-722-3681/3
Fax: 011-82-2-722-3684
Email: cci-seoul@cotton.org

HONG KONG 20th Floor, Zoroastrian Building
101 Leighton Road
Causeway Bay, Hong Kong
Telephone: 011-852-2890-2755
Fax: 011-852-2882-5463
Email: cci-hongkong@cotton.org

NCC World Wide Web Home Page — www.cotton.org
CCI World Wide Web Home Page — www.cottonusa.org

OF AMERICA



